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MILLENNIAL INVESTORS
Millennials (those born between 1981 and 2000) surged past  
Generation X to become the largest segment of the American  
workforce. More than 79.8 million people age 18 to 34 are now  
earning paychecks. (Pew Research Center)

Think about that for a moment. The young men and women often generalized  
as the over-privileged, entitled group of kids living in Mom’s basement is now  
the largest group of income-earners in the country. Accenture estimates Millennial 
buying power will increase to $1.4 trillion annually by 2020.

In the years ahead, the influence of Millennials in the workplace, in communities,  
and in capital markets will continue to grow. There are more than 80 million  
Millennials in the U.S., compared to 74 million Baby Boomers and 66 million GenXers. 
(Goldman Sachs/Census Bureau)

 

 
 
 
 

 
 

Here’s the problem:
The real estate investment  
community isn’t ready
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In America... 
The 79.8M MILLENNIALS  
spend over $1 TRILLION annually

80M
Millennials

74M
Baby Boomers

66M
GenXers



REAL ESTATE COMMUNITY AND 
MILLENNIAL INVESTORS
Most commercial real estate owners, operators, and developers  
don’t have the technology, tools, and acumen to engage or manage 
Millennial investors.

Be careful with stereotypes about this massive group of potential buyers. Yes, many 
are strapped with loads of students debt. However, the Shullman Research Center 
recently reported 23 percent of worldwide millionaires are Millennials. That’s right,  
5 million Millennials have a net worth exceeding $1 million, making them accredited 
investors and an emerging source of Capital.

Generation X counts only 4 million millionaires in its midst. Baby Boomers, of course, 
still lead the way with more than 10 million.
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5M
Millennials

10M
Baby Boomers

4M
GenXers

MILLIONAIRES WORLDWIDE

23% of  
Millionaires
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HOW WILL YOUR  
ORGANIZATION SEIZE 
THIS OPPORTUNITY
One clear fact about Millennials is the generation’s disdain for  
Wall Street banks and traditional brokerage investing. With many 
Millennials coming of age during the Great Recession, they’re  
generally more conservative investors with a preference for safer, 
long-term asset classes. Unfortunately, most Millennials continue  
to save most of their investable assets in cash.

It is often stated that Millennials prefer to invest in passively  
traded ETFs, rather than picking stocks and bonds. While that’s  
true for many, a recent TD Ameritrade survey of Millennials found 
high net-worth Millennials actually hold more real estate in their  
investment portfolios than ETFs. Those wealthy Millennials were 
more likely to have real estate investments than index funds,  
annuities, foreign stocks, or shares in private businesses.
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TECHNOLOGY INFLUENCES  
EVERYTHING
The Millennial generation is the first in history to grow up in a digitally connected 
world. They played video games, checked email, exchanged text messages, and  
met friends online beginning at a very young age. Most never walk inside a bank 
branch, and they conduct most transactions online. Today, the average Millennial 
owns 7.7 connected devices.

As a result, Millennials have little interest in traditional investment channels.  
Consider: TD Ameritrade found 37% of high net-worth Millennials would be pleased 
to interact with a financial advisor via Facebook, even though such activity is often 
restricted. Less than 1% of Baby Boomers in the same survey indicated Facebook  
as an acceptable channel for investment communication.

Millennials also share what they’ve found online through social media. A Goldman 
Sachs study shows Millennials are 3x more likely to share a product or brand via  
social media than the Baby Boomer generation.
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     Having become so accustomed 
to using technology for every  
aspect of their lives, it only makes 
sense that technology plays a  
significant role in [Millennials’]  
investment style...

NASDAQ - 2015 report 

“

“
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MILLENNIALS SEEK IMPACT 
AND INDEPENDENCE
The World Economic Forum and Deloitte recently surveyed 8,000 Millennials and 
discovered that behaving in an ethical manner (65%) and improving society (62%) 
ranked as the generation’s top priority for business. Millennials are interested in real 
estate investments that drive social change, such as mixed-income housing,  
community and healthcare facilities, and co-working office space.  

This much is crystal clear: Millennials want to see their money at work and know how 
it is improving communities. Their generation wants to see the direct impact of their 
dollars at work — something much more likely in direct real estate investments than 
purchasing shares in mutual funds or REITs.

Further, Millennials expect technology to help them research and make  
investment decisions independently from the traditional financial advising model. 
More than 87% of high-net-worth Millennials prefer to act solo or independently  
validate investment advice, according to a TD Ameritrade survey.
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     The emerging generation 
of investors is likely to seek 
achievement of social objectives 
in addition to financial returns.

The World Economic Forum 

“ “

62%
Improving Society

65%
Ethical Behavior
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MATURITY LOOMS FOR THE 
LEADING EDGE OF MILLENNIALS
As a cohort, the younger generation has proven to be slower than their parents  
in making major adult commitments, such as purchasing property, getting married, 
and having children. But that’s about to change.

The oldest Millennials are now showing strong interest in following in their  
Baby Boomer parents’ footsteps. While debt and slow economic growth slowed  
their launch, 80% of Millennials who rent now say they want to own a home.  
They’ve delayed marriage and parenthood, but 86% now say they want  
to get married and 87% want to have children.

Millennials are generating and inheriting wealth. They are attracted to direct  
investment in projects they believe in. They want to engage sponsors in a digital  
environment. And they expect — even demand — to manage their portfolio online. 
Other industries have already made this move — look at the Netflix impact  
on entertainment.

It is time for the commercial real estate industry to pay attention to this burgeoning 
generation of investors. To remain relevant, the industry must embrace technology  

to both innovate new products and to improve relationships. 
 
 
 
 

80% Want to own a home

MILLENNIALS ARE GROWING UP

86% Want to get married

87% Want to have children
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MILLENNIALS’ NEED  
FOR TECHNOLOGY
Research from Fannie Mae found that 85% of Millennials either want to or already 
are investing in real estate. By 2020, this demographic is expected to contol over  
$28 trillion in assets, but with more Millennials entering their prime earning years,  
we will see a meaningful additional increase in liquid assets. But the key to attracting 
this increasingly powerful group of younger investors is technology. 

Millennials demand convenience, control, and easy access to information —  
anytime and anywhere. They also expect transparency and need on-demand insights 
into how their money is performing and where it’s going. Millennials are so adamant 
about their need for technology that 44% would specifically choose a high-tech  
investor solution, and 57% would switch over to a better technology platform.  
As such, failing to invest in technology could mean alienating an entire group  
of investors. Millennials aren’t only the present — they are the future.
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     Technology platforms need to 
be able to transfer information 
about [Millennials’] wealth quickly 
and at every point in time during 
the investment cycle.

Deloitte - 2015 report 

“ “

Highly mobile
Tech savvy

TRAITS OF MILLENNIAL INVESTORS
Connected
Socially aware

Entrepreneurial
Authentic

Results-oriented
Multi-taskers
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NEXT STEPS
With their demand for data, transparency, and innovative solutions, 
Millennials are driving a shift within the CRE industry. Investor  
management software can provide the instant gratification  
mandated by this generation, with on-demand insights for sponsors 
and investors and easily-accessible property information. Forty-six 
percent of CRE firms cite “keeping up with technology” as one  
of their biggest challenges in the next two years. But CRE tech solu-
tions such as IMS can help firms keep up with the 21st  century inves-
tor, empower firms to scale growth, and drive bottom-line results.

To learn more about how Investor Management Services can help you 
attract and manage Millennial investors, schedule a free demo today!

With their demand for data, transparency, and innovative solutions, Millennials  
are driving a shift within the CRE industry. Investor management software can 
provide the instant gratification mandated by this generation, with on-demand 
insights for sponsors and investors and easily-accessible property information. 
Forty-six percent of CRE firms cite “keeping up with technology” as one of their 
biggest challenges in the next two years. But CRE tech solutions such as  
RealPage AIM can help firms keep up with the 21st-century investor, empower 
firms to scale growth, and drive bottom-line results.

To learn more about how RealPage AIM can help you  
attract and manage Millennials investors, schedule a free demo today!



facebook.com/RealPageAIM

twitter.com/RealPageAIM

linkedin.com/company/realpage-aim


