
CHECKLIST
5 WAYS TO ATTRACT MILLENNIAL INVESTORS

Millennials account for the largest segment of the American workforce, with almost 80  
million people earning paychecks. Accenture estimates Millennial buying power will  
increase to $1.4 trillion annually by 2020, and UBS predicts that by 2020, Millennials will 
hold $24 trillion of the world’s private wealth. Along with this immense financial power, 
Millennials’ expectations are changing “how” business is done in commercial real estate. 
As UBS says, “It is critical that institutions adapt to the needs of these new guardians of 
capital”. 

Use these 5 tips to attract and retain more Millennial investors for your CRE firm.

Leverage Digital Platforms
Millennials are digital natives – they grew up in a world of technology, automation, 
and connectivity. As such, they expect digital innovation to continue to enhance their 
adult lives in how they work, learn, and play. As drivers of the US on-demand  
economy, Millennials want convenient, 24/7 access to their financial info, demand 
mobile access to financial services, and expect to manage their portfolio online.  

Implement Digital Communication Methods
The era of fax machines and snail mail is over. The Millennial investor expects speed 
and convenience: calls on their cell, emails, mobile apps, and even texts. And a  
McKinsey survey found that Millennials prefer multi-channel delivery of financial 
services and information. Further, with Millennials, there is no 9-to-5. They expect to 
be able to communicate and access information outside of traditional business hours, 
from anywhere and any device.

Provide Information and Data
Millennials grew up with nearly unlimited access to information, and Forbes called 
Millennials “the most data-savvy, data-hungry, and data-empowered generation 
ever”. With that in mind, it’s important to provide actionable data that can drive  
informed decision-making, identify opportunities in the portfolio, and improve  
the performance of properties.



Offer Transparency
Millennials are distrustful of much of the world around them, placing a greater duty 
on sponsors to build trust and communicate value. With those expectations in mind, 
Millennials expect transparency and need on-demand insights into how their money 
is performing and where it’s going.

Consider Social Impact Investments
Millennials are interested in real estate investments that drive social change  
(i.e., mixed-income housing, community facilities, co-working spaces) and are twice 
as likely as other investors to invest in social impact opportunities. Millennials prefer 
to work with socially responsible entities and factor this aspect into their financial 
decision-making.

WHA T ARE THE NEXT STEPS?

Investor Management Services (IMS) is the leading investor management platform for CRE 
owners and investment firms. Today, we have over 400 customers who have been able to 
reallocate thousands of hours back to value-add activities for their 50,000+ investors. The IMS 
Platform is being used to calculate $3+ Billion in distributions and $35+ Billion in equity. 

To learn more about how commercial real estate firms have used IMS to provide clients with 
transparency, 24/7 access, and on-demand data, click here. 

If you are ready to take the next step, schedule a free demo today!

1-800-239-3398
info@imscre.com
www.imscre.com

57%

44%
of Millennials would specifically choose a high-tech investor solution

of Millennials would switch over to a better technology platform

https://www.investormanagementservices.com/resources/case-study/
https://info.investormanagementservices.com/request-a-demo/

